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CHEEKY

Company Overview/ Meaning
CHEEKY is a local an international magazine company that focuses on pop culture when it comes 
to art, fashion, and music. All issues come in different langueges depending on location and all 
have unique designs to make it readale in english and their native language. 

Meaning
cheek·y
adjective BRITISH
impudent or irreverent, typically in an endearing or amusing way.
“a cheeky grin”
INFORMAL•BRITISH
(of something pleasurable) consumed or done in an unplanned, rather self-
indulgent way.
“a cheeky pint”
AUSTRALIAN
(in Australian Aboriginal usage) aggressive or potentially dangerous.
“he was attacked by a cheeky dog”
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Lorem ipsum dolor sit amet, consectetuer adipiscing 
elit, sed diam nonummy nibh euismod tincidunt ut 
laoreet dolore magna aliquam erat volutpat. Ut wisi 
enim ad minim veniam, quis nostrud exerci tation 
ullamcorper suscipit lobortis nisl ut aliquip ex ea com-
modo consequat. Duis autem vel eum iriure dolor in 
hendrerit in vulputate velit esse molestie consequat, 
vel illum dolore eu feugiat nulla facilisis at vero eros et 
accumsan et iusto odio dignissim qui blandit praesent 
luptatum zzril delenit augue duis dolore te feugait 
nulla facilisi.
Lorem ipsum dolor sit amet, cons ectetuer adipiscing 
elit, sed diam nonummy nibh euismod tincidunt ut 
laoreet dolore magna aliquam erat volutpat. Ut wisi 
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XU JIAQI

Chinese singer, rapper, dancer, 
songwriter, and actress. 

Expresses the difficulties of 
show biz.

쉬자치

중국 가수, 래퍼, 댄서, 작곡가, 배우. 연
예계의 어려움을 표현한다.

GO MI SI

South Korean actress, model 
and director, gives us inside on 
what it was like fimling Sweet 

Home.

고미시

한국의 배우, 모델, 감독이 <스위트 홈> 
촬영에 대해 속속들이 들려줍니다.

INSIDE JOB

See how famous rapper 
GEMINI writes his  song and 

how he handles adversity 
stress that comes with making 

music

내부 작업

유명 래퍼 GEMINI가 자신의 곡을 어떻게 
작곡하고 음악을 만들 때 오는 역경 스트레

스를 어떻게 처리하는지 알아보세요.

13 INSTA LIKE

27 CHEEKY BASTARD

33 WHATS SHE GOT ON?

51 POSE

53 WHATS HOT

60 BEAUTY

81 UFO

83 SOUR

86 READY NOW

90 CREATIVITY IN MOTION

DEPARTMENTS
부서

Integration into
American 
Music Culture Integration into

American 
Music Culture

The first K-pop album was 
released in 1925. The album is 
called “Yo Pungjin Sewol” (or 
“This Tumultuous Time”) and is 
by artists Park Chae-seon and 
Lee Ryu-saek. 
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illed with bright 

flashing lights, synchro-

nized moves, matching outfits, 

and picture perfect smiles, the 

South Korean pop music indus-

try, also known as K-Pop, has 

become a recognizable worldwide 

phenomenon. From male idol groups 

paired with alluring smiles and smoldering 

gazes to female units filled with flirtatious 

winks and cutesy dances, K-Pop is an icon-

ic business that has been the inspiration 

for many dancers and singers around the 

world. It has especially influenced Ameri-

can music culture by becoming one of the 

most popular foreign genres of pop music 

in the United States with new introductions 

of groups like BTS gaining fans by the day. 

With Korean pop’s presence, emphasis on 

performance and a larger appeal to more 

demographics have been introduced.

South Korean pop first truly flourished 

in the United States with the introduction 

of Korean artist Psy’s release of the song 

‘Gangnam Style’ in 2012. The American 

teenage demographic was intrigued by its 

unique dance and catchy tune. Upon its re-

lease, teenagers were dancing and singing it 

on-line and in parody music videos.

The genre incorporates elements of 

American pop, hip-hop, and R&B along 

with synchronized dances. The growth of 

K-Pop popularity in the United States is 

commonly known as the “Hallyu wave,” 

which translates to the Korean wave, refer-

encing the increasing popularity and inter-

national spread of South Korean culture 

since the 1990s. This cultural influence 

includes the introduction of Korean food, 

language, and entertainment, in the United 

States ever since South Korea entered into 

diplomatic relations with China in 1992.  

Additionally, K-pop’s use of synchronized 

dances, single gender groups, and match-

ing outfits, are elements seen in America 

in the 1990s with boy bands such as the 

Backstreet Boys.

The K-Pop industry appeals to a variety 

of audiences, with groups characterized by 

a variety of qualities, ranging from cutesy 

to cool to sultry. K-Pop is also memorable 

due to its inclusion of “point dance,” or 

simple dances that become trademarked 

with their songs. The inclusion of repet-

itive movements makes it easier for fans 

CHEEKY APRIL 2024 34



K-POP LOGOS

LOGO DESIGN

BTS
The boy group Bang Tan 
Sanyeondan which trans-
lates in English as Bullet-
proof Boy Scouts, changed 
its name to Beyond The 
Scene in 2017. This 
rebrand was paired with 
a redesign of the group's 
logo. Previously, the brand 
had a vest logo, but today 
its logo became more 
minimalistic. It now uses 
geometric shapes and light 
line weight for its typogra-
phy.

IKON
The record label YG 
Entertainment formed a 
boy group in 2015 known 
as iKON. The group has 
a seven-stripe logo that 
represents its members. It 
uses a combination of red 
and white colors that gives 
it a patriotic feel.

ENHYPEN
The group's name, En-
hypen, was introduced 

during the live broadcast of 
the final episode of I-Land. 
Etymologically, the group 
derives their name from 
the hyphen symbol (-), 
representing "Connection, 
Discovery, & Growth".

TXT
The TXT logo shows 
musicians working together 
to create the future togeth-
er. The emblem shows 
that group creativity helps 
to get the result multiplied 
many times over. Hence 
the first lines of the charts 
and the mass of fans.

EXO
EXO had many unique 
and appealing logos 
throughout its career, and 
a common thing each logo 
shared was the hexagonal 
shape. On the left side of 
this logo, there’s a horizon-
tal line that makes many 
people wonder what it’s 
for.

LOGO DESIGN

Sam, commos dit arume 
nisimax imporername 
soluptio esti di iunt lac-
cum, iditi quam earcipit 
dolora voluptam fugia eate 
vendaepro quatuste et et 
maio. Itassi inimin re re 
net, qui quam vellectem 
raturep udiam, comnis 
eturehendus sed essi 
conectoris etur, comnihi 
lignim quae cus, alitam 
atiore, sintia consed et 
imus, qui corepudiscid 
exerum que es dolorep 
eraestem acias dit evel 
earcipsus, si dellessimus 
quibus, sedit exped expel 
et accusamusdae aut re 
doluptas id que nullupt 
aturem faccus res destrup 
tationseque mint et ever-
um ditae laut que dollicia 
ni dolestem nonemque is 
sanis mint volut facest rep-
tae conetur, ut quidit unt, 
invellabo. Itatist harum 
re verum quibus qui tore 
peratus aliciuscim et eum 
fugiae quod ut idender-
ia dolo de sant estis quis 
siDent aut et, sapeliquiae 
quis exceperit invelique 
cone plab idundipit ad 
quam fugiae plit quia
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"WHATS HOT" 섹션은 떠오르는 아티스트와 트렌드에 있는 아티스트에 대한 것입니다.

FUJII KAZE �GEMINI �

WHATS

FEATURED

ARTISTS
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to follow along and enjoy performances 

even more. Notable point dances include 

Seventeen’s “popping” in “Mansae,” Psy’s 

horse style dance in “Gangnam Style,” 

Girls Generation’s crab leg dance in “Gee,” 

and Twice’s “TT,” in their song of the 

same name.

K-Pop has made an especially 
noticeable impact for Americans 
last year when BTS, referred to as 
Bangtan Boys in English, won Top 
Social Artist at the American Music 
Awards. This was the first time a 
South Korean group has ever won 
and performed at a major American 
Awards show. Their win showed the 
extent of their influence in the US 
and internationally. They are also 
known for being the only Korean 
group to land on the Top 10 of the 
Billboard 200 and for being the 
highest-charting K-pop group on 
the Hot 100 in 2017. In addition, 
they performed and visited major 
shows such as “The Ellen DeGe-
neres Show,” “The Late Late Show 

with James Corden,” and “Jimmy 
Kimmel Live!” exposing millions 
of Americans to K-Pop. Avid fans 
showed their love of the group by 
camping out for these shows and 
filling the majority of the seats.

Many note how K-Pop may get 
a bad reputation for its “sasaeng” 
fans, fans obsessed with the stalking 
and invading the privacy of groups 
that they like. However, many agree 
that the industry has had a positive 
influence with the publicity as idols 
encouraging and raising awareness 
for important global issues. “If 
American celebrities see foreign ce-
lebrities like K-Pop groups getting 
involved in global issues, they will 
be encouraged to do so as well, so 
I believe that K-Pop has had been 
a positive influence,” said Tiffany 
Chen ’19.

“On idols’ birthdays, there are 
fan projects where a large group of 
fans in different countries donate 
money or help improve the world 
to celebrate their birthday,” said 
Jessica Jimenez ’20, president of 
the East Asian Entertainment Club. 

“For EXO, fans have donated large 
amounts of money to UNICEF.” 
Similarly, many American artists 
use their publicity to promote caus-
es, such as Taylor Swift’s donation 
to Children’s Hospital of Philadel-
phia and One Direction’s support 
for “Stand Up for Cancer.”

Moreover, in K-pop, rather than 
solo artists, groups are formed and 
debuted under one title. Mem-
bers of a group are advertised to 
each have a different appeal point, 
whether that is musical abilities or 
vocal talent. “In the group Seven-

“If American celebrities see foreign 
celebrities like K-Pop groups getting 
involved in global issues, they will be 
encouraged to do so as well, so I believe 
that K-Pop has had been a positive 
influence.”

teen, they have the appeal of three 
different groups of the hip-hop unit, 
vocal unit, and performance unit 
to highlight each of their strengths. 
There’s a part of the group for ev-
eryone, whether you’re a singer or 
dancer!” said Stephanie Weng ’19.

In addition, K-Pop has made 
dance in performances more im-
portant. The industry is renowned 
for its intriguing, complex, and eye 
catching visual music videos with 
elaborate dances. This is a notable 
difference from the style of many 
American artists, where there is less 
emphasis on dance performance. 
In fact, those who dance the best in 
groups are often referred to as the 
main dancer. “I think the complex-
ity of the K-Pop music videos has 
encouraged many American artists 
to add more to their performance 
dance-wise, so it’s more engaging to 
watch them,” said Iris Zheng ’19.

The K-Pop industry has also 
influenced beauty and fashion stan-
dards in the United States. Looks 
play an important role in the indus-
try, with each idol looking picture 
perfect at all times. Though the re-
sult may be a larger demographic of 
fans, Puspita Dasroy ’20 said, “The 
downfalls of this beauty standard 
are the unhealthy habits that idols 
follow to look a certain way.” The 

“perfect” Korean idol stereotypically 
has pale skin, a similar height with 
other members, thin bodies, color-
ful hair, and small faces. The intro-
duction of K-Pop to the American 
music industry has helped reinforce 
the expectations of thinness. How-
ever, America has differed by hav-
ing broader expectations of beauty 

including a larger variety of features such as curvy body 
types, different skin colors, and greater racial diversity. 
There has also been a noticeable difference in fashion 
itself. Asian culture has influenced the  implementation 
of pastel colors and simple designs in popular brands 
like Forever 21.

Overall, the Korean pop industry has had a very 
important influence on American culture today, not 
only affecting the variety of languages and food but also 
the music. With the unique Asian fashion that it brings 
and its influence on Western music, K-Pop can look 
forward to the integration and appreciation of more of 
its culture in the future. 

“On idols’ birthdays, there are fan projects where a 
large group of fans in different countries donate money 
or help improve the world to celebrate their birthday,” 
said Jessica Jimenez ’20, president of the East Asian 
Entertainment Club. “For EXO, fans have donated 
large amounts of money to UNICEF.” Similarly, many 
American artists use their publicity to promote causes, 
such as Taylor Swift’s donation to Children’s Hospi-
tal of Philadelphia and One Direction’s support for 

“Stand Up for Cancer.”

Moreover, in K-pop, rather than solo artists, groups 
are formed and debuted under one title. Members of 
a group are advertised to each have a different appeal 
point, whether that is musical abilities or vocal talent. 

“In the group Seventeen, they have the appeal of three 
different groups of the hip-hop unit, vocal unit, and 
performance unit to highlight each of their strengths. 
There’s a part of the group for everyone, whether 
you’re a singer or dancer!” said Stephanie Weng ’19.

The name “BTS,” stands for the 
words, “Bangtan Sonyeonda” 
in Korean. This translates to 
mean “Bulletproof Boy Scouts.”
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to follow along and enjoy performances even more. 

Notable point dances include Seventeen’s “popping” in 

“Mansae,” Psy’s horse style dance in “Gangnam Style,” Girls 

Generation’s crab leg dance in “Gee,” and Twice’s “TT,” in 

their song of the same name.

K-Pop has made an especially noticeable impact for 
Americans last year when BTS, referred to as Bangtan 
Boys in English, won Top Social Artist at the American 
Music Awards. This was the first time a South Korean 
group has ever won and performed at a major American 
Awards show. Their win showed the extent of their influence 
in the US and internationally. They are also known for being 
the only Korean group to land on the Top 10 of the Billboard 
200 and for being the highest-charting K-pop group on the Hot 
100 in 2017. In addition, they performed and visited major shows 
such as “The Ellen DeGeneres Show,” “The Late Late Show with 
James Corden,” and “Jimmy Kimmel Live!” exposing millions of 
Americans to K-Pop. Avid fans showed their love of the group by 
camping out for these shows and filling the majority of the seats.

Many note how K-Pop may get a bad reputation for its “sasaeng” fans, 
fans obsessed with the stalking and invading the privacy of groups that they 
like. However, many agree that the industry has had a positive influence 
with the publicity as idols encouraging and raising awareness for import-
ant global issues. “If American celebrities see foreign celebrities like K-Pop 
groups getting involved in global issues, they will be encouraged to do so as well, 
so I believe that K-Pop has had been a positive influence,” said Tiffany Chen ’19.

“On idols’ birthdays, there are fan projects where a large group of fans in differ-
ent countries donate money or help improve the world to celebrate their birthday,” 
said Jessica Jimenez ’20, president of the East Asian Entertainment Club. “For 
EXO, fans have donated large amounts of money to UNICEF.” Similarly, many 

American artists use their publicity 
to promote causes, such as Tay-

lor Swift’s donation to Children’s 
Hospital of Philadelphia and One 

Direction’s support for “Stand Up for 
Cancer.”

Moreover, in K-pop, rather than solo 
artists, groups are formed and debuted 

under one title. Members of a group are 
advertised to each have a different appeal 

point, whether that is musical abilities or 
vocal talent. “In the group Seventeen, they 

have the appeal of three different groups of 
the hip-hop unit, vocal unit, and performance 

unit to highlight each of their strengths. There’s 
a part of the group for everyone, whether you’re 

a singer or dancer!” said Stephanie Weng ’19.

In addition, K-Pop has made dance in per-
formances more important. The industry is re-

nowned for its intriguing, complex, and eye catch-
ing visual music videos with elaborate dances. This 

is a notable difference from the style 
of many American artists, where 

there is less emphasis on dance 
performance. In fact, those 
who dance the best in groups 
are often referred to as the 
main dancer. “I think the 
complexity of the K-Pop 

music videos has encouraged 
many American artists to add 

more to their performance 
dance-wise, so it’s more engaging 

to watch them,” said Iris Zheng ’19.

The K-Pop industry has also influenced beauty 
and fashion standards in the United States. Looks play 

an important role in the industry, with each idol looking 
picture perfect at all times. Though the result may be a larger 

demographic of fans, Puspita Dasroy ’20 said, “The downfalls of 
this beauty standard are the unhealthy habits that idols follow to 

look a certain way.” The “perfect” Korean idol stereotypically has 
pale skin, a similar height with other members, thin bodies, colorful 

hair, and small faces. The introduction of K-Pop to the American 
music industry has helped reinforce the expectations of thinness. How-

ever, America has differed by having broader expectations of beauty 
including a larger variety of features such as curvy body types, different 

skin colors, and greater racial diversity. There has also been a noticeable 

“If American celebrities see foreign 
celebrities like K-Pop groups getting 
involved in global issues, they will be 
encouraged to do so as well, so I believe 
that K-Pop has had been a positive 
influence.”

difference in fashion itself. Asian 
culture has influenced the  im-
plementation of pastel colors and 
simple designs in popular brands 
like Forever 21.

Overall, the Korean pop industry 
has had a very important influence 
on American culture today, not 
only affecting the variety of lan-
guages and food but also the music. 
With the unique Asian fashion that 
it brings and its influence on West-
ern music, K-Pop can look forward 
to the integration and appreciation 
of more of its culture in the future. 

“On idols’ birthdays, there are 
fan projects where a large group of 
fans in different countries donate 
money or help improve the world 
to celebrate their birthday,” said 
Jessica Jimenez ’20, president of 
the East Asian Entertainment Club. 

“For EXO, fans have donated large 
amounts of money to UNICEF.” 
Similarly, many American artists 
use their publicity to promote caus-
es, such as Taylor Swift’s donation 
to Children’s Hospital of Philadel-
phia and One Direction’s support 
for “Stand Up for Cancer.”

Moreover, in K-pop, rather than 
solo artists, groups are formed and 
debuted under one title. Mem-
bers of a group are advertised to 
each have a different appeal point, 
whether that is musical abilities or 
vocal talent. “In the group Seven-
teen, they have the appeal of three 
different groups of the hip-hop unit, 
vocal unit, and performance unit 
to highlight each of their strengths. 
There’s a part of the group for ev-
eryone, whether you’re a singer or 
dancer!” said Stephanie Weng ’19.

“If American 
celebrities see foreign 
celebrities like K-Pop 

groups getting involved in 
global issues, they will be 

encouraged to do so as well, 
so I believe that K-Pop has 

had been a positive 
influence.”
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The name “BTS,” stands for the words, “Bangtan Sonyeonda” 
in Korean. This translates to mean “Bulletproof Boy Scouts.”

BTS

The boy group Bang Tan 
Sanyeondan which translates in English as Bulletproof 
Boy Scouts, changed its name to Beyond The Scene in 
2017. This rebrand was paired with a redesign of the 
group's logo. Previously, the brand had a vest logo, but 
today its logo became more minimalistic. It now uses 
geometric shapes and light line weight for its typography.

IKON

The record label YG Entertainment formed a boy group 
in 2015 known as iKON. The group has a seven-stripe 
logo that represents its members. It uses a combination 
of red and white colors that gives it a patriotic feel.

ENHYPEN

The group's name, Enhypen, was introduced during the 
live broadcast of the final episode of I-Land. Etymolog-
ically, the group derives their name from the hyphen 
symbol (-), representing "Connection, Discovery, & 
Growth".

TXT

The TXT logo shows musicians working together to 
create the future together. The emblem shows that group 
creativity helps to get the result multiplied many times 
over. Hence the first lines of the charts and the mass of 
fans.

EXO

EXO had many unique and appealing logos throughout 
its career, and a common thing each logo shared was the 
hexagonal shape. On the left side of this logo, there’s a 
horizontal line that makes many people wonder what it’s 
for.

RED VELVET

CHEEKY APRIL 2024 38

Red Velvet debuted in 2014, and just like EXO, they 
changed their logo and symbols multiple times; howev-
er, each design was different from the others, which is 
why fans are always excited about their new albums and 
comebacks.

INFINTE

Maybe you didn’t notice this before, but if you look 
closely, you can easily see a horizontal eight in each logo 
of Infinite. The number eight just keeps going and never 
ends, so representing a group’s name with it is a good 
and creative idea, which is why they have designed all 
their logos like this.

SEVENTEEN

Although really small, even today, Seventeen’s logo is 
considered the prettiest K-pop logo ever because of its 
charming and lovely design. It’s so cute and appealing 
that it never fails to steal people’s attention.

BLACKPINK

Blackpink is the most popular girl k-pop group that 
became really famous right after the release of their first 
album. Today they have many fans, and another reason 
for their success is their name and logo.
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The first K-pop album was 
released in 1925. The album is 
called “Yo Pungjin Sewol” (or 
“This Tumultuous Time”) and is 
by artists Park Chae-seon and 
Lee Ryu-saek. 

by Mian Hua Zheng
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illed with bright flashing 

lights, synchronized moves, 

matching outfits, and 

picture perfect smiles, the 

South Korean pop music 

industry, also known as K-Pop, has 

become a recognizable worldwide 

phenomenon. From male idol groups 

paired with alluring smiles and smoldering 

gazes to female units filled with flirtatious 

winks and cutesy dances, K-Pop is an icon-

ic business that has been the inspiration 

for many dancers and singers around the 

world. It has especially influenced Ameri-

can music culture by becoming one of the 

most popular foreign genres of pop music 

in the United States with new introductions 

of groups like BTS gaining fans by the day. 

With Korean pop’s presence, emphasis on 

performance and a larger appeal to more 

demographics have been introduced.

South Korean pop first truly flourished 

in the United States with the introduction 

of Korean artist Psy’s release of the song 

‘Gangnam Style’ in 2012. The American 
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K-POP HAS MADE AN ON AMERICANS

 last year when BTS, referred to as Bangtan 

Boys in English, won Top Social Artist at 

the American Music Awards. This was the 

first time a South Korean group has ever 

won and performed at a major American 

Awards show. Their win showed the extent 

of their influence in the US and interna-

tionally. They are also known for being the 

only Korean group to land on the Top 10 of 

the Billboard 200 and 

for being the high-

est-charting K-pop 

group on the Hot 100 

in 2017. In addition, they performed and 

visited major shows such as “The Ellen De-

Generes Show,” “The Late Late Show with 

James Corden,” and “Jimmy Kimmel Live!” 

exposing millions of Americans to K-Pop. 

Avid fans showed their love of the group by 

camping out for these shows and filling the 

majority of the seats.

HOW K-POP MAY GET A BAD REPUTATION 

for its “sasaeng” fans, fans obsessed with 

the stalking and invading the privacy of 

groups that they like. However, many agree 

that the industry has had a positive influ-

ence with the publicity as idols encourag-

ing and raising awareness for important 

global issues. “If American celebrities 

see foreign celebrities like K-Pop groups 

getting involved in global issues, they will 

be encouraged to do so as well, so I believe 

that K-Pop has had been a positive influ-

ence,” said Tiffany Chen ’19.

Through K-Pop I was introduced to 

South Korea, and I've learned so much 

about Korean history, the Korean lan-

guage and the Korean alphabet, Hangul.

 Not only am I learning more 

about another country, I'm also 

learning another language and 

through this I and thousands 

of others like me have become 

more culturally aware people.

“On idols’ birthdays, there are fan 

projects where a large group of fans 

in different countries donate money or 

help improve the world to celebrate their 

birthday,” said Jessica Jimenez ’20, pres-

ident of the East Asian Entertainment 

Club. “For EXO, fans have donated large 

amounts of money to UNICEF.” Simi-

larly, many American artists use their 

publicity to promote causes, such as 

Taylor Swift’s donation to Children’s 

Hospital of Philadelphia and One 

Direction’s support for “Stand Up 

for Cancer.”

Moreover, in K-pop, rather 

than solo artists, groups are 

formed and debuted under 

one title. Members of a 

group are advertised to 

each have a different ap-

peal point, whether that is 

musical abilities or vocal talent. 

“In the group Seventeen, they have 

the appeal of three different groups 

of the hip-hop unit, vocal unit, and 

performance unit to highlight each 

of their strengths. There’s a part of 

the group for everyone, whether 

CHEEKY KOREAN POP

Filled with bright flashing 

lights, synchronized moves, 

matching outfits, and 

picture perfect smiles, the 

South Korean pop music 

industry, also known as K-Pop, has 

become a recognizable worldwide 

phenomenon. From male idol groups 

paired with alluring smiles and smol-

dering gazes to female units filled with 

flirtatious winks and cutesy dances, 

K-Pop is an iconic business that has 

been the inspiration for many dancers 

and singers around the world. It has 

especially influenced American music 

culture by becoming one of the most 

popular foreign genres of pop music in 

the United States with new introduc-

tions of groups like BTS gaining fans by 

the day. With Korean pop’s presence, 

emphasis on performance and a larger 

appeal to more demographics have 

been introduced.

South Korean pop first truly flour-

ished in the United States with the in-

troduction of Korean artist Psy’s release 

of the song ‘Gangnam Style’ in 2012. 

The American teenage demographic 

was intrigued by its unique dance and 

catchy tune. Upon its release, teenagers 

were dancing and singing it on-line and 

in parody music videos.

The genre incorporates elements 

of American pop, hip-hop, and R&B 

along with synchronized dances. 

The growth of K-Pop popularity 

in the United States is common-

ly known as the “Hallyu wave,” 

which translates to the Korean 

wave, referencing the increasing 

popularity and internation-

al spread of South Korean 

culture since the 1990s. This 

cultural influence includes 

the introduction of Korean 

food, language, and en-

tertainment, in the United 

States ever since South 

Korea entered into diplo-

matic relations with China in 

1992.  Additionally, K-pop’s use 

of synchronized dances, single 

gender groups, and matching 

outfits, are elements seen in 

America in the 1990s with boy 

bands such as the Backstreet 

Boys.

The K-Pop industry 

appeals to a variety of 

audiences, with groups 

characterized by a 

variety of qualities, 

ranging from cutesy 

to cool to sultry. 
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K-Pop is also memorable due to its inclu-

sion of “point dance,” or simple dances 

that become trademarked with their songs. 

The inclusion of repetitive movements 

makes it easier for fans to follow along and 

enjoy performances even more. Notable 

point dances include Seventeen’s “pop-

ping” in “Mansae,” Psy’s horse style dance 

in “Gangnam Style,” Girls Generation’s crab 

leg dance in “Gee,” and Twice’s “TT,” in their 

song of the same name.

K-Pop has made an especially 

noticeable impact for Americans 

last year when BTS, referred to as 

Bangtan Boys in English, won Top 

Social Artist at the American Music 

Awards. This was the first time a 

South Korean group has ever won 

and performed at a major American 

Awards show. Their win showed the 

extent of their influence in the US 

and internationally. They are also 

known for being the only Korean 

group to land on the Top 10 of the 

Billboard 200 and for being the high-

est-charting K-pop group on the Hot 100 

in 2017. In addition, they performed and 

visited major shows such as “The Ellen De-

Generes Show,” “The Late Late Show with 

James Corden,” and “Jimmy Kimmel Live!” 

exposing millions of Americans to K-Pop. 

Avid fans showed their love of the group by 

camping out for these shows and filling the 

majority of the seats.

Many note how K-Pop may get a bad 

reputation for its “sasaeng” fans, fans ob-

sessed with the stalking and invading the 

privacy of groups that they like. However, 

many agree that the industry has had a 

positive influence with the publicity as 

idols encouraging and raising awareness 

for important global issues. “If American 

celebrities see foreign celebrities like K-Pop 

groups getting involved in global issues, 

they will be encouraged to do so as well, so 

I believe that K-Pop has had been a posi-

tive influence,” said Tiffany Chen ’19.

“On idols’ birthdays, there are fan proj-

ects where a large group of fans in different 

countries donate money or help improve 

the world to celebrate their birthday,” said 

Jessica Jimenez ’20, president of the East 

Asian Entertainment Club. “For EXO, fans 

have donated large amounts of money to 

UNICEF.” Similarly, many American artists 

use their publicity to promote causes, such 

as Taylor Swift’s donation to Children’s Hos-

pital of Philadelphia and One Direction’s 

support for “Stand Up for Cancer.”

Moreover, in K-pop, rather than solo art-

ists, groups are formed and debuted under 

one title. Members of a group are adver-

tised to each have a different appeal point, 

whether that is musical abilities or vocal 

talent. “In the group Seventeen, they have 

the appeal of three different groups of the 

hip-hop unit, vocal unit, and performance 

unit to highlight each of their strengths. 

There’s a part of the group for everyone, 

whether you’re a singer or dancer!” said 

Stephanie Weng ’19.

In addition, K-Pop has made dance in 

performances more important. The indus-

try is renowned for its intriguing, complex, 

and eye catching visual music videos with 

elaborate dances. This is a notable differ-

ence from the style of many American art-

ists, where there is less emphasis on dance 

performance. In fact, those who dance the 

best in groups are often referred to as the 

main dancer. “I think the complexity of the 

K-Pop music videos has encouraged many 

American artists to add more to their per-

formance dance-wise, so it’s more engag-

The name “BTS,” stands for the 

words, “Bangtan Sonyeonda” in 

Korean. This translates to mean 

“Bulletproof Boy Scouts.

Why is K-pop so addictive?

한 가지 이유는 K-pop이나 K-드라

마가 단기적인 흥분, 도파민 투여 또

는 현실 도피를 제공하도록 설계되

었기 때문일 수 있습니다.

What is so special about K-pop?

울고, 바이브를 하고, 락을 걸고, 큰 

소리로 노래하고, 춤을 배울 수 있는 

그들의 노래. 일반적으로 그들의 노

래는 나를 행복하게 만들고 그것이 

그들에게 특별한 한 가지입니다.

Why do Americans love K-pop?

미국에서는 자기 발견의 과정이며 

팬들에게 정말 흥미진진합니다. 사

용자는 하나의 노래를 찾고 스스로 

파기 시작합니다. 미국 예술가들에

게는 볼 수 없는 수준의 동기 부여와 

사교 활동이 있습니다.
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HOW K-POP AS 
TAKEN OVER THE 

WORLD

K-pop has become a truly 
global phenomenon thanks 

to its distinctive blend of 
addictive melodies, slick 

choreography and produc-
tion values

K-POP이 세계를 장악한 방법

K-pop은 중독성 있는 멜로디, 
매끄러운 안무, 프로덕션 가치의 
독특한 조화 덕분에 진정한 글로

벌 현상이 되었습니다.

13 INSTA LIKE

27 CHEEKY BASTARD

33 WHATS HE GOT ON?

51 POSE

53 WHATS HOT

60 BEAUTY

81 UFO

83 SOUR

86 READY NOW

90 CREATIVITY IN MOTION

DEPARTMENTS
부서

XU JIAQI

Chinese singer, rapper, dancer, 
songwriter, and actress. 

Expresses the difficulties of 
show biz.

쉬자치

중국 가수, 래퍼, 댄서, 작곡가, 배우. 연
예계의 어려움을 표현한다.

22
GO MI SI

South Korean actress, model 
and director, gives us inside on 
what it was like filming Sweet 

Home.

고미시

한국의 배우, 모델, 감독이 <스위트 홈> 
촬영에 대해 속속들이 들려줍니다.

48

INSIDE JOB

See how famous rapper 
GEMINI writes his  song and 

how he handles adversity 
stress that comes with making 

music

내부 작업

유명 래퍼 GEMINI가 자신의 곡을 어떻게 
작곡하고 음악을 만들 때 오는 역경 스트레

스를 어떻게 처리하는지 알아보세요.

62

50

Written by Mian Hua Zheng 

F
illed with bright flashing lights, 

synchronized moves, match-

ing outfits, and picture perfect 

smiles, the South Korean pop 

music industry, also known 

as K-Pop, has become a recognizable 

worldwide phenomenon. From male idol 

groups paired with alluring smiles and 

smoldering gazes to female units filled 

with flirtatious winks and cutesy dances, 

K-Pop is an iconic business that has been 

the inspiration for many dancers and 

singers around the world. It has especially 

influenced American music culture by 

becoming one of the most popular foreign 

genres of pop music in the United States 

with new introductions of groups like BTS 

gaining fans by the day. With Korean pop’s 

presence, emphasis on performance and 

a larger appeal to more demographics 

have been introduced.
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South Korean pop first truly  

flourished in the United States with 

the introduction of Korean artist Psy’s 

release of the song ‘Gangnam Style’ in 

2012. The American teenage demo-

graphic was intrigued by its unique 

dance and catchy tune. Upon its release, 

teenagers were dancing and singing 

it on-line and in parody music videos.

The genre incorporates elements of 

American pop, hip-hop, and R&B along 

with synchronized dances. The growth 

of K-Pop popularity in the United States 

is commonly known as the “Hallyu 

wave,” which translates to the Kore-

an wave, referencing the increasing 

popularity and international spread of 

South Korean culture since the 1990s. 

This cultural influence includes the 

introduction of Korean food, language, 

and entertainment, in the United States 

ever since South Korea entered into 

diplomatic relations with China in 1992.  

Additionally, K-pop’s use of synchro-

nized dances, single gender groups, and 

matching outfits, are elements seen in 

America in the 1990s with boy bands 

such as the Backstreet Boys.

The K-Pop industry appeals to a  

variety of audiences, with groups char-

acterized by a variety of qualities, ranging 

from cutesy to cool to sultry. K-Pop is also 

memorable due to its inclusion of “point 

dance,” or simple dances that become 

trademarked with their songs. The 

inclusion of repetitive movements 

makes it easier for fans to follow 

along and enjoy performances 

even more. Notable point danc-

es include Seventeen’s “pop-

ping” in “Mansae,” Psy’s horse 

style dance in “Gangnam Style,” 

Girls Generation’s crab leg 

dance in “Gee,” and Twice’s 

“TT,” in their song of the 

same name.

K-Pop has made an  

especially noticeable im-

pact for Americans last year 

when BTS, referred to as Bang-

tan Boys in English, won Top 

Social Artist at the American 

Music Awards. This was the first 

time a South Korean group has 

ever won and performed at a 

major American Awards show. 

Their win showed the extent 

of their influence in the US 

and internationally. They 

are also known for being 

the only Korean group 

to land on the Top 10 

of the Billboard 200 

and for being the 

highest-charting K-pop group on the Hot 

100 in 2017. In addition, they performed 

and visited major shows such as “The Ellen 

DeGeneres Show,” “The Late Late Show 

with James Corden,” and “Jimmy Kimmel 

Live!” exposing millions of Americans to 

K-Pop. Avid fans showed their love of the 

group by camping out for these shows and 

filling the majority of the seats.

Many note how K-Pop may get a bad 

reputation for its “sasaeng” fans, 

fans obsessed with the stalking and 

invading the privacy of groups that 

they like. However, many agree 

that the industry has had a positive 

influence with the publicity as idols 

encouraging and raising aware-

ness for important global issues. “If 

American celebrities see foreign 

celebrities like K-Pop groups getting 

involved in global issues, they will 

be encouraged to do so as well, so 

I believe that K-Pop has had been a 

positive influence,” said Tiffany Chen .

“On idols’ birthdays, there are fan  

projects where a large group of fans in 

different countries donate money or help 

improve the world to celebrate their birth-

day,” said Jessica Jimenez ’20, president 

of the East Asian Entertainment Club. “For 

EXO, fans have donated large amounts of 

money to UNICEF.” Similarly, many Amer-

ican artists use their publicity to promote 

causes, such as Taylor Swift’s donation to 

Children’s Hospital of Philadelphia and 

One Direction’s support for “Stand Up  

for Cancer.”

Moreover, in K-pop, rather than solo  

artists, groups are formed and debuted 

under one title. Members of a group 

are advertised to each have a different 

appeal point, whether that is musical 

abilities or vocal talent. “In the group 

Seventeen, they have the appeal of three 

different groups of the hip-hop unit, vocal 

unit, and performance unit to highlight 

each of their strengths. There’s a part of the 

group for everyone, whether you’re a singer 

or dancer!” said Stephanie Weng ’19.

In addition, K-Pop has made dance in 

performances more important. The indus-

try is renowned for its intriguing, complex, 

and eye catching visual music videos with 

elaborate dances. This is a notable differ-

ence from the style of many American art-

ists, where there is less emphasis on dance 

performance. In fact, those who dance the 

best in groups are often referred to as the 

main dancer. “I think the complexity of the 

K-Pop music videos has encouraged many 

American artists to add more to their per-

formance dance-wise, so it’s more engag-

ing to watch them,” said Iris Zheng ’19.

The K-Pop industry has also influenced 

beauty and fashion standards in the United 

States. Looks play an important role in the 

industry, with each idol looking picture per-

fect at all times. Though the result may be a 

larger demographic of fans, Puspita Dasroy 

’20 said, “The downfalls of this beauty stan-

dard are the unhealthy habits that idols 

follow to look a certain way.” The “perfect” 

Korean idol stereotypically has pale skin, 

a similar height with other members, thin 

bodies, colorful hair, and small faces. The 

introduction of K-Pop to the American 

music industry has helped reinforce the 

expectations of thinness. However, Ameri-

ca has differed by having broader expecta-

tions of beauty including a larger variety of 

features such as curvy body types, different 

skin colors, and greater racial diversity. 

The name “BTS,” stands for the 

words, “Bangtan Sonyeonda” in 

Korean. This translates to mean 

“Bulletproof Boy Scouts.

Why is K-pop so addictive?

한 가지 이유는 K-pop이나 K-드라

마가 단기적인 흥분, 도파민 투여 또

는 현실 도피를 제공하도록 설계되

었기 때문일 수 있습니다.

What is so special about K-pop?

울고, 바이브를 하고, 락을 걸고, 큰 

소리로 노래하고, 춤을 배울 수 있는 

그들의 노래. 일반적으로 그들의 노

래는 나를 행복하게 만들고 그것이 

그들에게 특별한 한 가지입니다.

Why do Americans love K-pop?

미국에서는 자기 발견의 과정이며 

팬들에게 정말 흥미진진합니다. 사

용자는 하나의 노래를 찾고 스스로 

파기 시작합니다. 미국 예술가들에

게는 볼 수 없는 수준의 동기 부여와 

사교 활동이 있습니다.

Xu Jia Qi was a member of SNH48’s 

Team SII as well as its international 

sub-unit 7senses

CHEEKY KOREAN POP

Through K-Pop I was introduced to 
South Korea, and I've learned so much 
about Korean history, the Korean lan-
guage and the Korean alphabet, Hangul.

 Not only am I learning more about an-
other country, I'm also learning another 
language and through this I and thou-
sands of others like me have become 
more culturally aware people.

K-Pop has made an on American last year 

when BTS, referred to as Bangtan Boys 

in English, won Top Social Artist at the 

American Music Awards. This was the 

first time a South Korean group has ever 

won and performed at a major American 

Awards show. Their win showed the extent 

of their influence in the US and interna-

tionally. They are also known for being the 

only Korean group to land on the Top 10 of 

the Billboard 200 and for being the high-

est-charting K-pop 

group on the Hot 100 

in 2017. In addition, 

they performed and visited major shows 

such as “The Ellen DeGeneres Show,” “The 

Late Late Show with James Corden,” and 

“Jimmy Kimmel Live!” exposing millions of 

Americans to K-Pop. Avid fans showed their 

love of the group by camping out for these 

shows and filling the majority of the seats. 

K-Pop may get a bad reputation for its 

“sasaeng” fans, fans obsessed with the 

stalking and invading the privacy of groups 

that they like. However, many agree that 

the industry has had a positive influence 

with the publicity as idols encouraging 

and raising awareness for important global 

issues. “If American celebrities see for-

eign celebrities like K-Pop groups getting 

involved in global issues, they will be en-

couraged to do so as well, so I believe that 

K-Pop has had been a positive influence,” 

said Tiffany Chen ’19.

“On idols’ birthdays, there are fan 

projects where a large group of fans 

in different countries donate money or 

help improve the world to celebrate their 

birthday,” said Jessica Jimenez ’20, pres-

ident of the East Asian Entertainment 

Club. “For EXO, fans have donated large 

amounts of money to UNICEF.” Simi-

larly, many American artists use their 

publicity to promote causes, such as 

Taylor Swift’s donation to Children’s 

Hospital of Philadelphia and One 

Direction’s support for “Stand Up 

for Cancer.” 
Moreover, in K-pop, rather 

than solo artists, groups are 

formed and debuted under 

one title. Members of a 

group are advertised to 

each have a different 

appeal point, whether that 

is musical abilities or vocal 

talent. “In the group Seventeen, 

they have the appeal of three different 

groups of the hip-hop unit, vocal unit, 

and performance unit to highlight 

each of their strengths. There’s a 

part of the group for everyone, 

Jaehyun is a member of the 
South Korean boy group NCT 
under SM Entertainment.
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Moreover, in K-pop, rather than solo artists, groups are formed 
and debuted under one title. Members of a group are advertised to 
each have a different appeal point, whether that is musical abilities 
or vocal talent. “In the group Seventeen, they have the appeal of 
three different groups of the hip-hop unit, vocal unit, and perfor-
mance unit to highlight each of their strengths. There’s a part of the 
group for everyone, whether you’re a singer or dancer!” said Stepha-
nie Weng ’19.
In addition, K-Pop has made dance in performances more 
 important. The industry is renowned for its intriguing, complex, and 
eye catching visual music videos with elaborate dances. This is a no-
table difference from the style of many American artists, where there 
is less emphasis on dance performance. In fact, those who dance the 
best in groups are often referred to as the main dancer. “I think the 
complexity of the K-Pop music videos has encouraged many Ameri-
can artists to add more to their performance dance-wise, so it’s more 
engaging to watch them,” said Iris Zheng ’19.
The K-Pop industry has also influenced beauty and fashion 
standards in the United States. Looks play an important role in the 
industry, with each idol looking picture perfect at all times. Though 

the result may be a larger demographic of fans, Puspita Dasroy ’20 
said, “The downfalls of this beauty standard are the unhealthy habits 
that idols follow to look a certain way.” The “perfect” Korean idol 
stereotypically has pale skin, a similar height with other members, 
thin bodies, colorful hair, and small faces. The introduction of K-Pop 
to the American music industry has helped reinforce the expecta-
tions of thinness. However, America has differed by having broader 
expectations of beauty including a larger variety of features such as 
curvy body types, different skin colors, and greater racial diversity. 
There has also been a noticeable difference in fashion itself. Asian 
culture has influenced the  implementation of pastel colors and 
simple designs in popular brands like Forever 21.
Overall, the Korean pop industry has had a very important 
influence on American culture today, not only affecting the variety of 
languages and food but also the music. With the unique Asian fash-
ion that it brings and its influence on Western music, K-Pop can look 
forward to the integration and appreciation of more of its culture in 
the future.

CHEEKY

FRESH SINCE ‘77

The Nike Blazer Mid ‘77 channels the old-school look of  Nike basketball with a vintage midsole finish. Throw-
back style with modern materials means you can run, skip and jump in comfort.
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There’s a brilliantly funny scene in Tom Stoppard’s play The Real 
Thing, where the character of Henry, an intellectual playwright, is 
invited to select his favorite music for BBC Radio 4’s Desert Island 
Discs programme. Henry’s dilemma is over whether to choose the 
sort of music that he thinks his audience would respect him for, 
or whether to be honest and choose the pop music that he loves. 
“You can have a bit of Pink Floyd shoved in between your sym-
phonies and your Dame Janet Baker,” Henry muses, “that shows 
a refreshing breadth of taste, or at least a refreshing candor – but 
I like Wayne Fontana and the Mindbenders doing ‘Um, Um, Um, 
Um, Um, Um.’”

For an industry where image is key, pop music itself has got an 
image problem of its own. Many critics view it with disdain, while 
even fans of one sort of pop music consider other types of pop 
music to be beneath contempt – valueless and not worthy of be-
ing considered music, let alone art. But this is nothing new. In fact, 
this is a problem as old as pop music itself. For as far back as you 
care to look, poor old pop music has been bullied, belittled, and 
sneered at: “It’s not art, it’s just pop.”

In order to determine whether pop music is art, it is first 
necessary to understand what pop music actually is. And it’s at 
this, the most fundamental of steps, that most arguments begin. 
To some, pop music is considered disposable. They see it as com-
mercially driven music designed by big business to be marketable 
to a teenage (or younger) audience who, in their eyes, know no 
better. They think of pop as being music that doesn’t have the 
credibility to be described as “rock,” “folk,” “jazz,” “indie” – or any 

01 FUJII KAZE
KIRARI

02 GEMINI
SHE LIVES IN PARIS

SHE LIVES IN PARIS
Humans have been making music for as long as they’ve been 

around – longer, even. A flute found in a cave in northwestern 
Solvenia in 1995 has been dated to somewhere around 40,000 
years ago. Whether it was made by Neanderthals or Cro-Magnons 
continues to be debated, but what it does show is quite how long 
we – or our ancestors – have been enjoying music. Over the ages, 
of course, the style of music has changed unimaginably, with new 
instruments still being invented and developed today, along with 
new ways of playing them, varying ways of vocalizing, and so on, 
as people have become more sophisticated.

So at what point on the timeline of human existence does music 
become “pop”? Pop, after all, originated as shorthand for “popular 
music,” the sounds that were being dug by whatever generation 
in whichever society. The broadside ballads popular in Tudor 
and Stuart times are sometimes referred to by historians as “early 
pop music.” These bawdy, comical, and sentimental songs of 
the streets and taverns were pedaled on sheet music by street 
vendors, and proved popular with landed gentry as much as serfs 
in the fields. In Victorian times, audiences would enjoy concerts 
by the German-born composer Sir Julius Benedict, billed as the 
London Popular Concerts.

However, most music historians would agree that pop music, as 
we know it, began with the dawning of the recording industry. To 
help make customers’ choices easier, record companies would 
color-code music of different genres. In the immediate post-war 
years, RCA Victor, for example, sold classical music on red vinyl, 
country and polka on green, children’s on yellow, and so on, with 
black the reserve of ordinary pop, a genre that covered a multi-
tude of things, but essentially meant “anything else.”

one of a hundred other labels. To them, pop is the lowest-com-
mon-denominator stuff that no self-respecting music fan would be 
caught dead listening to. Essentially, pop as a genre of its own. To 
others, however, pop might refer to any number of styles down the 
decades, from Frank Sinatra through Elvis Presley to The Beatles, 
Madonna, and countless other household (and underground) 
names. Others still might have an even wider definition, thinking 
of pop music simply as music that isn’t classical: a catch-all for 
anything contemporary. And then there are even those who don’t 
consider anything “pop” to be music at all. At which point, for fear 
of going round in circles, it’s worth exploring the history. 

Fujii Kaze is a Japanese sing-
er-songwriter and musician 
under Universal Sigma.
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On December 8, 2022 HYPE Labels an-
nounced that GEMINI would be making 
his comeback with his first mini album 
titled "Loop In Blue". The mini album 
will be released on January 12, 2023.
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The people who make up today’s thriving 
photographic community are our eyes to the world. Whether 
established artists and journalists or passionate emerging 
voices, they inform us, they inspire us, they amaze us, they 
put our world in the broader context of history.

But that community also faces great challenges 
— dwindling sales, increased competition 
and a fragile trust in photographers’ mission 
to inform. Too often, those factors can make 
those of us in that community, photographers 
and photo editors alike, lose sight of what drive 
us. 
For this post, my last as editor of TIME LightBox, 
I asked 13 of my colleagues – some of the 
many photographers and photo editors who 
have influenced and inspired me over my last 
ten years in this industry – to answer these 
essential questions: Why do they do it? Why 
do they wake up every morning ready to take 
photographs, to edit them, to publish them? 
Why is photography important to them and, 
by extension, to all of us?
Here are their answers.
Kathy Ryan, Director of Photography, the 
New York Times Magazine
Photographs are the universal language of our 
era. Everyone has hundreds, maybe thousands 
in their pocket. Weightless, they turn the scale 
when the argument is: What happened here? 
Images don’t age or warp. A great photogra-
pher’s strings never go out of tune.
It is for this reason that we need photographers. 
They are the ones who sort all the chaos of the 
world into images that bring clarity to the free-
for-all of life. They are the witnesses and artists 
who can distill the mayhem and beauty that 
surrounds us. They call our attention to the 
things we miss in our everyday lives and they call 
our attention to events and people at a great distance from our own patch 
of the universe. When they direct our eyes and hearts with precision and 
honesty, we know what we know differently and better. Photographers 
teach us to look again, look harder. Look through their eyes.
Ruddy Roye, Photographer
I shoot because I see. I shoot because if I don’t, I don’t know who will. 

Activism is seen as a dirty word. I shoot because I find peace in being 
especially active, and being a vigorous advocate for a cause.
How does one define what a “cause” is? According to Webster, it is “a 
person or thing that acts, happens, or exists in such a way that some 
specific thing happens as a result; the producer of an effect.”

I wish that every image I photograph reex-
amines and redefines the image of the black 
man, the black woman, and the black child. 
My photography is first and foremost a cata-
lyst or reason to motive human action. Every 
picture I take asks the questions, “Who am 
I and what is my role here on this earth?” It 
is my way of seeing. It is my way of saying 
this is another way of seeing me.
Sarah Leen, Director of Photography, 
National Geographic
I have spent my entire professional life 
creating, editing, critiquing or teaching 
photography and working with photog-
raphers. It has been the way that I have 
experienced much of the world. In a deeply 
personal way I feel an image is a poem 
about time, about “staying the moment.” 
Photography can defeat time. Images can 
keep the memory of a loved one alive, hold 
a moment in history for future generations, 
be a witness to tragedy or joy. They can also 
change behavior, stimulate understanding 
and create a sense of urgency that will 

move people to action. Photography is the 
universal language that speaks to the heart.
Photographers are the dedicated, passionate 
and sometimes half-crazy individuals who 
are willing to give their lives, too often quite 
literally, to show us what needs to be seen, 
what needs to be known. I can think of no 
greater honor nor privilege than to have lived 
a life surrounded by images and the amazing 

individuals who create them and share them with us.
Stacy Kranitz, Photographer
For me it began with this fear of myself as a hermit and a search for a 
tool that would put me in a position to have to be out engaging with 
the world everyday.
Then it became this portal to and catalyst for reckoning with the other 
and how the camera can be used to breaking down barriers between 
the photographer, subject and viewer.
Now that the image has become devalued as a truth-revealing mecha-
nism, it is free to own its subjectivity and becomes an ideal medium to 
navigate ideas around humanity, connection, identity, memory, presence, 
experience and intimacy.
Stephanie Sinclair, Photographer
Why do we do it? I think we all ask ourselves this question, especially as 
the industry becomes ever more volatile, with colleagues losing their jobs, 
and even their lives, more often than many of us ever expected when we 
went into this profession. Not to mention the steeply declining pay for 
those of us who manage to eke out a living doing editorial work… But 
for me, it comes down to the people in my photographs.
I still believe in the power of journalism and photojournalism to spark 
positive change — in a world where the pursuit of self-interest is prior-

@kumo___photo
Stay in the cage, 

Or you finally take the key.
Oh damn,

Suddenly you’re free to fly.
It’ll take you to the other side.

Why We Do It: 
Photographers and Photo Edi-
tors on the Passion That Drives 
Their Work BY OLIVIER LAURENT
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ultimate personal listening experience is here.

AirPods Max

itized by so many, its role speaking truth to power when all other avenues fail 
is unparalleled. And beyond the big-picture role of journalism, it can also be 
a revelation at the personal level. I’ve seen that from both sides of stories. For 
example, not long ago I was a story’s subject when my mother lost her life to 
medical malpractice in Florida hospitals; and, of course, I’ve been behind the 
camera interviewing hundreds of girls during my 15-year Too Young to Wed project. 
From both vantage points, I’ve learned how personally cathartic and validating 
it can be to share injustices suffered with a global community.
Aidan Sullivan, CEO and Founder, Verbatim
Photographers will tell you it’s almost like a disease, an obsession, a condition 
that drives them to tell the story at any cost, suffer hardships, isolate themselves 
and take extraordinary risks, all in an effort to capture and convey the story they 
are passionate about.
I have been there, as a young photographer, and I understand that passion and 
drive — and now, as my career has taken me through so many levels and roles in 
our industry, I feel compelled to support and nurture those storytellers, to help 
them continue to produce important work and tell those stories, often uncom-
fortable ones, so that we can, sitting in the comfort of our homes, be made aware 
of the darker side of our world.
This art, this madness, this compulsion to convey a story we know as photo-
journalism will not die, storytelling will not die, it will change and evolve but it 
is human nature to want to learn, to be educated and to understand our world 
through narratives.
I think photojournalism and the skills required to become a photojournalist are an 
inherent trait, genetic, it’s built into the DNA, it’s a need to be first to tell a story or 
pass on knowledge visually, like storytellers through the ages, when storytelling 
was deemed to be a gift and an important way to educate, when memory was 
a key requirement for learning.
Early cave drawings were the beginning of the visual narrative, all that has changed 
really is the method to capture those images and now, with a mobile and digital 
world, the way we disseminate them, instead of access to a few in our inner 
social circles, now it’s to hundreds of millions of people within the blink of an eye.
Laura Morton, Photographer
I first became interested in photojournalism primarily out of an interest in history. 
One day, while studying the Industrial Revolution, I found myself very saddened by 
a photograph of a child in a factory. I remember realizing in that moment that both 
the child and photographer were likely no longer alive and I became fascinated 
by how the photograph could make me so upset for the hard life of someone who 
lived so many decades before me. In a way both of them became almost immortal 
through the photograph and there was something very compelling about that.

“I shoot because I see. I 
shoot because if  I don’t, 
I don’t know who will.”

From the snowy to the spontaneous, winter brings with it 
a unique beauty worth taking pause (and taking out our 
cameras). But the season also presents a unique set of 
challenges to navigate with every outing: monochromatic 
tones, finicky lighting, and, of course, a few tricks from Moth-

er Nature. That’s why we turned to adventurer, photographer, and 
writer David Cumming, who — with a little help from photographer 
Brooke Svitak — put together this guide for getting the most out of 
every snap of the shutter.
 Before setting off for any winter photography adventure 
— whether a trek into the wilderness or some casual shots from the 
car — check your forecast to make sure conditions are just right. 
Bluebird snow days are wonderful for creative moments, but even 
light snow can be fun to play around in.

 Just remember: Winter weather can always turn on a dime. 
So bring extra layers, some food, an emergency kit, etc. in case the 
weather turns for the worst. Don’t panic about a snow storm before 
setting out. Just be safe and make smart decisions!
 More than any other time of the year, the monochromatic 
nature of winter scenes means any little bit of color can stand out 
and make a photo remarkable. Consider throwing on a colorful 
jacket or umbrella in a snowstorm to add contrast to an otherwise 
overcast photo. Or with winter portrait photography, consider fram-
ing with trees or rocks outdoors to juxtapose the ever-present snow. 
(Note: Bump up the exposure to bring out the vibrancy of the white.)

Photography in the Winter
A new way to photograph the harsh winters to get the perfect snapshot. 
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Color photography started to become popular and accessible 
with the release of Eastman Kodak’s “Kodachrome” film in the 1930s. 
Before that, almost all photos were monochromatic – although a 
handful of photographers, toeing the line between chemists and 
alchemists, had been using specialized techniques to capture color 
images for decades before. You’ll find some fascinating galleries of 
photos from the 1800s or early 1900s captured in full color, worth 
exploring if you have not seen them already.

These scientist-magicians, the first color photographers, are 
hardly alone in pushing the boundaries of one of the world’s newest 
art forms. The history of photography has always been a history of 
people – artists and inventors who steered the field into the modern 
era.

So, below, you’ll find a brief introduction to some of  
photography’s most important names. Their discoveries, creations, 
ideas, and photographs shape our own pictures to this day, subtly 
or not. 

Camera. If you buy a dedicated camera (rather than a phone), 
pick one with interchangeable lenses so that you can try out differ-
ent types of photography more easily. Read reviews, but don’t ob-
sess over them, because everything available today is pretty much 
equally good as its competition. Find a nice deal and move on.

Lenses. This is where it counts. For everyday photography, start 
with a standard zoom lens like a 24-70mm or 18-55mm. For portrait 
photography, pick a prime lens (one that doesn’t zoom) at 35mm, 
50mm, or 85mm. For sports, go with a telephoto lens. For macro 
photography, get a dedicated macro lens. And so on. Lenses matter 
more than any other piece of equipment because they determine 
what photos you can take in the first place.

Post-processing software. One way or another, you need to edit 
your photos. The software that comes with your computer probably 
won’t cut it in the long run. I’m not really a pro-Adobe person, but at 
the end of the day, Photoshop and Lightroom are still the standards 
for photo editing. For now, it’s $10/month for both of them. An open-
source Lightroom alternative called Darktable is an option if you’re 
on a budget. Whatever you pick, stick with it for a while, and you’ll 
learn it really well.

Your camera has dozens of buttons and menu options, if not 
hundreds. How do you make sense of all these options? And how do 
you do it quickly in the field?

It’s not easy, but it’s also not as bad you might think. In fact, 
most of the menu options are things you’ll only set one time, then 
rarely or never touch again. Only a handful of settings need to be 
changed frequently, and that’s what the rest of this Photography 
Basics guide covers.

The three most important settings are called shutter speed, 
aperture, and ISO. All three of them control the brightness of your 
photo, although they do so in different ways. In other words, each 
brings its own “side effects” to an image. So, it’s a bit of an art to 
know exactly how to balance all three for a given photo.

Taking a look inside what photographers look 
at for inspiration. How each photograph has 

its own story and what it means to be a  
photographer in 2023.
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